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Film director working across features, commercials, music videos and vertical short dramas. He has directed advertising films for brands including Sony, Google and GOLDEN GOOSE,

while sending his own films to international festivals.

His direction is built on light and the human figure. Beyond capturing his subjects beautifully, he layers the unspoken — silence, pauses, glances and breath — to raise the contour of

emotion, designing the texture of story and life across genres and media.
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Tokyo University of the Arts — under Kiyoshi Kurosawa
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Raindance Film Festival — World Premiere, London Japanese Motion Graphic Creators 100 Founder & Representative Director, Minami-Aoyama
.,




CLIENTS

FHI2>47 b
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== GOOGLE
== HONDA
== TOYOTA
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== CANON
NIKON
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JINS

GOLDEN GOOSE
LIPTON

ASAHI SUPER DRY

SS PHARMACEUTICAL

COW BRAND

MITSUI HOME
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TOKYU LIVABLE

KAWASAKI THERMAL ENG.
MINISTRY OF FOREIGN AFFAIRS

THE OPEN UNIVERSITY OF JAPAN




FESTIVALS
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.... RAINDANCE FILM FESTIVAL

Official Selection — “The Unluckiest Girl in the World”
LAY X 2BEBER (or Fy)

2026 WORLD AI FILM FESTIVAL IN KYOTO AR

Official Selection — “Love is a MONSTER”
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2025 BIFAN — NAFF IT PROJECT Bt

Selected — “Love is a MONSTER”
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Official Selection x2 — Short Films
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Base colour of each work.
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WORK 01

Golden Goose “GAME EDT”
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Bring the city back to play.
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Reel-to-reel textures, dance and street tempo — one playful fashion film in CinemaScope.
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WORK 02

| Golden Goose “Remake Denim Sneakers”

FEVIAENEHDEITLEFED. K, The light only worn things carry.
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Dusk light and grain capture the warmth of remade denim, texture first.




WORK 03

Lexus LC500
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Afterimages of light and speed.

BREOREZEITTTLITLAREDS, HIREDORIAEL T4 4=,

An abstract driving piece — premium told only through texture and streaks of light.
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wurtS “H > & H—)L” feat. 12 L%

XD, 7 1 IILLDRFT, A winter love, in film grain.
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WORK 06

Google “#r L\ Chromebook%45”
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Color makes work lighter.
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Primary-color sets and bodily rhythm express the lightness of the new Chromebook.
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JINS “Airframe Hingeless”
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White cityscapes, pink styling — hingeless lightness shown through clean, open frames.
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WORK 08

Asics x Caslo
“Walkmetrix”
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Data lights the walking night.
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Night city and tech glow — measured walking translated into stylish physicality.
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WORK 09
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A stage of learning, open to anyone.
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Blue stage design and fresh light awaken the urge to learn again — a story told in narration.
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CONCEPT FILM PELE BRAND MOVIE

ASICS x CASIO iCheck
BRAND MOVIE BRAND MOVIE

GOLDEN GOOSE
FASHION FILM CONCEPT FILM
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SELECTED WORKS
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Golden Goose “GAME EDT” Honda Life Sound Player; Concept Film HUEKFE TVCM 2 U= WK AT=57R Golden Goose “Remake Denim Sneakers”

Canon "PowerShot PICK; Brand Movie LIPTON "COLD BREW, TVCM Google "#f L \*"Chromebook®&15, & JINS TAirframe Hingeless; &

FMV TLOOX TS RT%, & FMV TLOOXTZ VA 714 712y & Asics X Casio “Walkmetrix”
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CONTACT
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WA hayazaka@filmoq.co.jp

M A N A G E M E N T yamada@filmoq.co.jp (g : wim)
INSTAGRAM @ryosukehayazaka

W E B hayazakaryosuke.net
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Inquiries for commercials, music videos, brand films, short dramas and features are welcome.

RYOSUKE HAYAZAKA — DIRECTOR PROFILE 2026




